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At the Tourism Round Table on 17 May 

· Tourism is a key issue for the Chamber of Commerce that I represent, since the provincial economy also involves promoting and enhancing the local area. 

· However, we consider that this issue is now drawn to our attention from a new perspective: it is time to consider tourism in a different light. We need to aspire to creating a tourist region for the Adriatic, and present a united front on the international market. I believe this is the only possible, and sustainable, development, to join forces and specific knowledge by creating a circuit that gathers and brings together the respective natural and cultural heritage. It is time to overcome the concept of “localism”, and think in terms of the wider area. 

· A tourist offer that distanced itself from the outdated model of crowded beaches to investigate new horizons would be truly exciting, as well as new and environmentally friendly.  

· My idea is an Adriatic package including the Croatian marine parks and the areas of natural interest on both sides of the Adriatic. For example, this could involve the still unspoilt nature reserves of the Kornati islands, and the wide-ranging series of services and well-structured cultural offer already available in the Marche region. In this regard I believe that the development of tourism and ancillary businesses can and must involve outlining new strategies that are especially focused on the quality of the offer, promoting the special features of the regions facing the Adriatic basin, rich in common traditions but also valuable traditional elements that should be preserved, in any case with a view to achieving cooperation and integration between institutions and businesses on both shores. 

· In order to achieve this, I believe we need to start with a very practical, solid approach between businessmen: they need to develop a dialogue on these issues, and it would be a good idea to promote a suitable training and awareness-raising initiative that will change the way of looking at the promotion of tourism, and that will strengthen a belief: investing in these countries, creating chances for partnership and foreign investments represents a valuable opportunity. 
· To meet the needs of the tourist industry and its ever more complex demands, greater attention must be paid to what an area has to offer. There is also a need to interpret these demands innovatively, to ensure they are publicised more effectively and in a more up to date way.  

· More generally, I believe that creating integrated tourist packages involving both coastlines seems to be more strategic and feasible in terms of new specialised, niche forms of tourism, that are being imposed on international markets: think of eco-tourism or tourism in protected areas and parks in inland areas.
· As early as last year, we had already established the creation of a common body with the functions of coordinating tourism as one of our working priorities, to monitor and analyse tourism in the Adriatic-Ionian area, from the various cultural, artistic, historic, religious, sporting and nautical aspects, with special emphasis on leisure yachting. 

· I consider that the Chambers belonging to the Forum must make a strong contribution to starting up this important organisation, nominating their own contacts with the necessary skills.

· Leisure yachting plays a very important role for downstream activities, both under the profile of economic activities and also those linked to a kind of tourism that is not just related to beaches. Nautical tourism is an area of great importance with great potential in economic and employment terms. There is a sizeable system of investments and businesses surrounding leisure yachting, forming an integral part of the maritime industry, ranging from shipyards to the creation of hospitality structures. For these reasons, our Forum’s involvement in the project “Appuntamento in Adriatico”, starting this year, is particularly significant. It is a non-competitive sporting event designed to promote nautical tourism on the Adriatic coasts. In this year’s event, the vessels taking part, in their voyage around the coastline, will also visit Slovenia, Croatia, Montenegro, Albania and Greece.  
· Although the proposals discussed at the plenary meeting in Neum in 2004 have been implemented in the leisure yachting industry, to date, the plan to create a general coordinating body for tourism has remained on the drawing board, as we have not yet organised ourselves to set it up. Today’s meeting could be an opportunity for discussion about the reasons for this delay, on how to overcome it and on how to find rapid operational solutions. 
· We repeat the need, in this regard, to promote suitable, ongoing training initiatives, directed at businesses and young people, to increase the quality of services on offer, and to distribute the hospitality culture, and diffuse the feeling of belonging to an Adriatic-Ionian community. 
· In particular, at this time we would like to put forward a new proposal relating to the involvement of businesses operating in the Adriatic and Ionian regions represented at this Forum at the project for the city of Ancona, whose Chamber of Commerce is the chief organiser and coordinator: the Costa Crociere hospitality project that also involves the cities of Dubrovnik and Corfù. Joint promotional initiatives could be created with these cities along with exchanges of knowledge to give the voyagers a uniform image of the cities overlooking our sea. 
· All this must still be with an eye on the basic aim, to be implemented through these and other targeted measures – in other words the creation of a single tourist system that can present itself and compete at international level with a strong, well-developed offer of areas, cultures and services. An offer within a network that is able to enhance the traditions and various historical and environmental contexts, but which can also promote a network of services organised according to shared criteria and quality standards. 
· In this regard, to increase the competitiveness of the entire area, it would seem to be appropriate to promote the diffusion of quality labels for all businesses in the tourist network, with the additional aim of promoting wine and gastronomy, an aspect which is increasingly linked to tourist promotion, in which all our regions can lay claim to outstanding products. In this context the Italian Chamber of Commerce system can transfer its own experience to the Chambers of Commerce overseas, helping to create a unified system. 

· I hope that at this round table, as has already happened for others, we will also manage to put forward concrete joint initiatives, establishing the concept of the wider area that is representative of our association, in place of “localism”. 
