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Chinese Travelers =  
21% of global travel expenses 



Trends 
 - Tech savvy: 65% travel products purchased on mobile, on 1st half 2017. 

 - By 2020 sharing economy will boost by 40%. 

 - Reviews and ads with appealing imagery drive influence decisions. 

 - Safety first and sensitive to bad news. 

 - FIT travelers closing the gap with packaged tours tourists. 

 - Millennials spend 35% income in travels, 10% increase next years. Spend more shop less. 

 - Adventure, Islands, Globetrotters, Personalization. 

 - Shift to quality travel. 

 - Better knowledge about destinations, experienced travelers. 

 - Gen Z-Y ￫ UK; Gen X ￫ Denmark; Baby Boomers ￫ Italy/Swiss/France. 

 - 27 worldwide destinations visa-free for Chinese, 39 countries with visa on arrival. 

  



Young and Digital 
 - 74% plan trips by themselves. 

 - 88% uses internet as information sources (81% global average). 

 - 55% retail is M-retail. 

 - 52% bookings at 4*&5* hotels (39% global average). 

 - Info via social platform, friends, tourism websites, travel agencies. Only on 
mobile, 60% via official accounts on Wechat. 

 - Digital payment is paramount: 71% never uses cash. Alipay, Wechat Pay, 
UnionPay. 

 - Seamless integrated platforms, retailtment, competition drives innovation. 

 - 98% use mobile while traveling to share and explore. 

 - 94% prices comparison sites. 

  



2017 EU Facts  
 - 1st half 2017 rest of the world growth 14.3% YoY. 

 - 2017 forecast 145 millions +6%. 

 - EU 12% all Chinese outbound travel (2017). 

 - USD 11.49 billion revenue for Europe (2016). 

 - Female travelers outnumbered male by 26%, more and more alone. 

 - 16 new direct flights connections with EU.  

 - Italy 1.5mil/France 970k/Germany 700; first half 2017 Croatia 68k, Slovenia 28k. 

 - Trends: Serbia +160%, Bosnia and Herzegovina +94%, Montenegro +74%, Croatia 
+67%, Slovenia +49%, Spain +64%...Italy +26%. 

 -  EU: Landscapes, Famous Landmarks, History and Cultural Heritage, local lifestyle 
and food. 
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Bites of Travel World 



New Era is on the Edge 



Sustainable Tourism - Tourism 4.0 

 No Gentrification Trap 

 Sustainable & Shared Programs 

 Boost local identity & territory 

 Digital activation 

   



PERSONALIZATION 

 Authentic 

 Innovative 

 Engaging 
   



Food 
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http://www.australia.com/en-us/campaigns/avec-eric.html
http://www.australia.com/en-us/campaigns/avec-eric.html


Mindful-evolution 
 Reinvent 

 Inspire 

 Lead 



Evolving 
Values 

 Partnerships are 

 the New Normal 
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