





Chinese Travelers =

21% of global travel expenses

INTERNATIONAL TOURIST ARRIVALS 2016
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Trends

- Tech savvy: 65% travel products purchased on mobile, on 15t half 2017.

- By 2020 sharing economy will boost by 40%.

- Reviews and ads with appealing imagery drive influence decisions.

- Safety first and sensitive to bad news.

— FIT travelers closing the gap with packaged tours tourists.

- Millennials spend 35% income in travels, 10% increase next years. Spend more shop less.
- Adventure, Islands, Globetrotters, Personalization.

- Shift to quality travel.

— Better knowledge about destinations, experienced travelers.

- Gen Z-Y » UK; Gen X » Denmark; Baby Boomers - Italy/Swiss/France.

- 27 worldwide destinations visa-free for Chinese, 39 countries with visa on arrival.




Young Travelers
Chinese in the 18-34 age range are biggest contributor to outbound trips
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Spending power
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Source: The Economist Intelligence Unit

*Rounding errors apply SCMP

Young ad Digital

- 74% plan trips by themselves.

- 88% uses internet as information sources (81% global average).

- 55% retail is M-retail.
- 52% bookings at 4*&5* hotels (39% global average).

- Info via social platform, friends, tourism websites, travel agencies. Only on

mobile, 60% via official accounts on Wechat.

- Digital payment is paramount: 71% never uses cash. Alipay, Wechat Pay,

UnionPay.

- Seamless integrated platforms, retailtment, competition drives innovation.

- 98% use mobile while traveling to share and explore.

- 94% prices comparison sites.
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2017 EU Facts

- Tst half 2017 rest of the world growth 14.3% YoY.
- 2017 forecast 145 millions +6%.

- EU 12% all Chinese outbound travel (2017).

- USD 11.49 billion revenue for Europe (2016).

- Female travelers outnumbered male by 26%, more and more alone.
- 16 new direct flights connections with EU.
- Italy 1.5mil/France 970k/Germany 700; first half 2017 Croatia 68k, Slovenia 28k.

- Trends: Serbia +160%, Bosnia and Herzegovina +94%, Montenegro +74%, Croatia
+67%, Slovenia +49%, Spain +64%...ltaly +26%.

- EU: Landscapes, Famous Landmarks, History and Cultural Heritage, local lifestyle
and food.






China Times

3
LONDON. .\ @BR% 4
| WA\ 2K

N i =

= |

Word of mouth
Social platforms

Images

'Y
i

YOUKU #i&



Bites of Travel World

Ctrip
e j:E i% HH travel
|

Qunar.Com 60 2 55 [SliieE hix ibs
BB R W R T S W




2017

INTERNATIONAL YEAR
OF SUSTAINABLE TOURISM

FOR DEVELOPMENT




Sustainable Tourism - Tourism 4.0

No Ge.ntrification Trap SUSTAINABLE
Sustainable & Shared Programs DEVELOPMENT

Boost local identity & territory G 4&“',ALS
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PARK HYATT®

Hotel Information Restaurant & Bars

Authentic NE w7 th

I I I ' I Ovat i Ve Spa & Fitness Discover Shanghai Video on Demand Use Our Mobile App
! = :
\W'

Engaging O T LR L

Room Services Room Control

Cart
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In-Room Dining In-room shopping Messages View Bill

Special Offers

Music, cocktails, seahorses, s.pac'e travel
anda general broadening of the mind.
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" BOLERO CARROTS ~ Sauté rrots, butter INTER
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3. Relationship Building

Mindful-evolution

|JC MUSEUM

JAPANESE ART MUSEUM IN THE CLOUD

-

Reinvent
Inspire
Lead



TripCase
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Cristina Lambiase
c.lambiasebj@gmail.com +393204144100
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