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Xi Jinping's Vision

Mr. President XI JINPING

China economy has been
transitioning from a phase of
rapid growth to a stage of
high quality development. In
a’eve/op/n% a modernized
economy the country must
focus on the real economy.
China will support state
capital in becoming stronger
doing better and growing

better turn Chinese —
enterprises into world-class —
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[CHINA

— MANUFACTURING
2025

2016-2025

Global Leader
in manufacture
by 2049

Indigenous
/nnovation




BRI

65
Countries

4.4 billion of
people

1/3 global
economic
output

6 economic
corridors
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China is driving the boom in global e-commerce retail sales
B Global total ®m China m US

$4 trillion
C mEEeme

3

2
-
0

LenoVvo.

€l

- - Alibaba Group

HUAWEI

China and Tech

CRISTINA LAMBIASE, ARTA 2019


http://www.google.it/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwimzuv3m6DZAhXIxRQKHYnyAj4QjRwIBw&url=http://www.theatlas.com/charts/4kRF8yM9&psig=AOvVaw3tdfFmVYDTTTLI1IakGS6U&ust=1518519377402062

THE GIANTS
Ctrip

iy e

uzaicom
M IShRik?

&

Gunar Com

BB R M KT

c;.;-s-a s e




China Times
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Pragmatic and Self-oriented
Healthy Conscious
Post 90s

Global brands vs Local
brands

Going Onward,
Gen Z in China

Ihll\\\\!\\\“\\l\\\“L “t:g
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GREEN and SOPHISTICATED
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Eco-conscious, Luxury eco-resorts...escape from hectic urban life

“Another Me in this Wor]d”, CCTV program: Yang Fan Lravels to
Europe to look for people born in the same day, month and year

Post ‘90s they want a free and creative lifestyle
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21% GLOBAL TRAVEL EXPENDITURES
= CHINA

2018: 150 million
outbound travels +14.7%

¥VII-3|EN: [April /July/A
ebruary/April/July/Augu
st/November/December

WHERE: Asia-90%, INTERNATIONAL TOURISM EXPENDITURE 2016
Europe 3.83%, North

America 2.44%, Oceania
1.26%, Africa 0.40% {1 CHINA
53% First-time overseas / —“) USA

261 US$ bilion (+12%)

124 US$ bilion (+8%)
81 uss vion (15%)
64 uss viion (+ 14%)
A0 uss biion (:3%)

travelers GERMANY

55% Tour groups \ - FRANllI:Ié

© World Tourism Organization (UNWTQ) July, 2017
CRISTINA LAMBIASE, ARTA 2019



TECH Travellers

- 78% Leisure top priority

— Post ‘80s food+shopping, Post ‘90s
adventure

- 53% Post ‘90s and alternative
accommodation

- 2017 trip expenditure: US$ 5,565 (+3%
yoy)

- 86% local life; exhibition, concerts, sport &
events, bar and spa =

- 65% mobile wallet (11% in the West): N y i
convenience, speed, familiarity CRISTINA LAMBIASE, ARTA 2019



TOP 3: UK -
Germany - France

Biggest increase:
Croatia - Estonia -
Hungary - Cyprus
- Montenegro

+5.1% trips to EU

147% tailor-made
trips: UK, Italy,
France, Russia,
Greece, Spain

Female travellers
60% of all, solo
travelers are
growing

CRISTINA LAMBIASE, ARTA 2019

CHinese in EUrope 2018

2018 EU-China Tourism Year

Chinese arrivals in Europe

2018 EU-China Tourism Year A =

The firgt four monthe of EU-China Tourism Year (ECTY2018) registered a = -
healthy performance for Chinese amivals in Europe, thanks to the busy
2018 Chinese New Year period and the new air connections launched in the
earty spring. Tier-1 cities upheld a dominant position, but demand from
Tier-2 cities and other mainland cities were sironger.

The upeoming four menths of ECTY 2018 (May-August) continue to see a
Chinese preference for Europe. Bookings for amivals in Eurcpe are 7.2%
ahead compared to |ast year's situafion. This is slightly above the global
average of 6.2%. The mest cutstanding forward booking situations are for
trips to Belgium and Ireland.

Chinese departures to Europe o e

History Jan-Apr 2018 & forward looking May-Aug 2018 .

Mainland China Hong Kong and Macao SARs

1
1
1
1
[
1
1

) Tier-1cities

Beijing

Shanghai
+7.8% Guangzhou
@ Tier-2 cities

Chengdu

Shenzhen

Hangzhou

Xiamen

‘©Forward Data 5.L., 2018. All nghts reserved.
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Hotmy Ferwand

[

WESTERN EURDPE
= ~ o
@ Id
!
ToP 3

== Metheriands @

OTHER EUROPE

-
L1
Y
£
i

CENTRAL/EASTERN
EUROPE

European Unlon @ @
(Ev-28)

=) EURDPEAN
o [ @ ForwardKeys  [reave
(CORMISSION



GOING SOUTH

First Half 2019: +7.4%, 3 million trips

New Flight Routes + Exchange Rates +
Visa Policies: Croatia +540%, Latvia
+523%, Slovenia +497%, Ireland
+220%, Denmark +212%

Destinations up: Montenegro, Serbia,
Turkey, Malta

Trends: Travel Photography, Private
Tours, Chinese Services, Green and
Welcome Local Hotels

RHOTELS =

3 Q=pmE Ll g i Ul gy mArsTRE @ sz =/ »~ LECLUBACCO
ACCOFBWH OTELS.COM RETREEAWI
eel ‘elcome

SELECTED CHANNELS WHERE CHINESE TRAVELLERS SHARING EXPERIENCE DUR-
ING AND POST JOURNEYS REGULARLY

M s s&m " D' Micro-blog OTAs Forums/UGC platforms

ctrip E"
% g ‘ Sl Qz% BER
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12 days - 2 countries - 350 Euro per day

Key Words: In depth travel - Slow pace -
Leisure travel - Private - Niche

SH/BJ/GZ/SZ + Chengdu, Chongging, Xi’an,
Nanjing, Wuhan

Countr¥ \éThemes Romantic (Italy, France), | S - 1
Food F SP) ¢ omn 3w EORELTERE (] Aemram

= T n
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61% global mobile payments are
Chinese

2018 - 60 billion mobile
transactions (+61% yoy)

32% overseas payments
90% Alipay overseas
66% WechatPay overseas
Shopping+Food

Easy, Fast, Safe

2015 2016 2017 2018 2019

Data Source: Forrester Research (US), iResearch (China)

SESSRRETASHINGRANEN. Ak
PRI I0 K, (NG MR-

*EABTHIMANE. aBEMY . .

S {ERED]

(L PR WeChat Pay
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SUSTAINABLE TOURISM IS...

“Tourism that takes full "= .
account of its currentand o= _ = — o -

future economic, socialand g =~ - = =
environmental impacts,
addressing the needs of
visitors, the industry, the

environment and host 3rd UNWTO/UNESCO

commu nities" Making Tourism More World Conference on

Sustainable - A Guide for Policy Makers, UNEP - Tourism and Culture
UNWTO, 2005

+ “while simultaneously
maintaining and
contributing to the
Outstanding Universal Value

of a property” unesco sustainable
Tourism, 2014

Save the Date

Istanbul, Turkey
3-5 December 2018

CRISTINA LAMBIASE, ARTA 2019



The need for sustainable planning and management
is imperative for the industry to survive as a whole




1 -Conservation of
environmental and
cultural assets

S

N 2-Support
e indigenous
R identity, foster
Fall pride in cultural
By, Lraditions, avoid
& urban relocation

,, e S -Increased
Sy &l tourism revenue as
o~ market demand is

B met from
‘ environmentally
aware travelers
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THANK YOU Cristina Lambiase

c.lambiasebj@gmail.com
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