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WHY ACCESSIBILITY IS THE ENGINE
S

It is impossible to overlook the interconnection among the 3 main
gears of the tourism and socio-economic national

Reception Accessibility
for all /




. SUSTAINABILITY IS THE BASIS OF DEVELOPMENT FOR A TOURISi

DESTINATION

A destination that does not undertake

: : : N Onura
actions aimed at preserving the ~aiural, ol y Wellness

: nvironmen resources ! '
environmental, cultural, landscape and §n q Ign ds?:ap?e gn g © income,
human resources ceases to be "tourist". AcoUrCe A employment

Fonte: Unioncamere - Isnart
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Know the customer, to let us choose

Customer decision-making process

| would like to live a ... | could save there
nice vacation but through that other
experience ... structure | can also visit

v the territory ...
... | go to the agency;, | ... | decided, go for the

look on the internet, | holiday in the name of
ask my friends ... discovering the local
food and wine!

post purchase
behavior

... I'm satisfied, I'll
come back and
recommend it!
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From Accessible , L)
Tourism to Accessible o di persone
HOSpItallty 1 miliardo di

i persone
The market and its L)
NRB6ISrits of Accessible Tourism di persone

An almost unexplored market (127 million people)
Longer season (preference for low season periods)
Increase in turnover by 15%

Customers with medium-high spending power (up to € 120 FATTORE MOLTIPLICATORE: X2
per day over overnight stay) '
- Extended holidays (at least one holiday per year over 10 - FREQUENZA DEI VIAGGI: >1 all'ann

days)
DURATA MEDIA DEL VIAGGI0: 10 giorn

|' j SPESA MEDIA PROCAPITE: 1.000€



Accessible Hospitality - Who are these
Guests

PEOPLE WITH
SPECIAL FOOD
SCHEMES "“

BLIND AND
HYPOVED i\

HEARING /
IMPAIRED p SENIORES (i\

MOTOR FAMILIES WITH /
IMPAIRMENTS & SMALL CHlLDREr»=Eﬂ




-UniversitaidiiNapoli{FedericorITs

DipantimenteiditSaciologia
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Accessible Hospitality - Who are these
Guests

Le proiezioni demografiche

Proiezioni sull'incidenza percentuale della popolazione con oltre 65 anni o demog ra ph iC tren d
2010-2050 (ipotesi centrale)
e Population aging
e Elderly with the caregiver
e People with disabilities

(motor, sight, hearing,
cognitive, etc.)

e Persons with te
disabilities

2030 2040

Fonte: Istat, GeoDemo: Demografia in cifre, [hl:tp:ffélemn._l.statﬁlt)}fnnsﬁ'a elaborazione.

/




1,000,000

900,000 861,869
) 841,496

- 801,369 821,215 g
2 831,337 2
811,197

91,843

with disabilities aged 15-
64, and 64.1% were the
elderly population aged
65 or above.




e Direct Contribution = Indirect Contribution = Induced Contribution
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Scenario Scenario A Scenario B Scenario C

PeopIeW|th The elderly | People with : The elderly | People with : The elderly
dlsabllltles ioulatlon disabilities ioulatlon disabilities §ou|at|on /

Existing travellers 85.7% 1 85.3% 79.9% : 82.8% 77.4% : 78.2%
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+142 billion € (direct
contribution to GDP)




availability of medical help and health treatments and
ssistive devices get low satisfaction scores and are mentioned

fairly frequently as barriers.

Among accessibility-related aspects, the availability
of information about accessible services and
accessible locations are

There is evidence of issues with the price of accessibility,
with some people saying they had to pay more than
the standard price or had to switch to a more expensive

product or service at least sometimes
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Improvements
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TOURISM ACCESSIBILITY: ITALIAN SME’S
COMPLIANCE

VZ

This Project has received funding from the European Union’s COSME
programme 2014-2020
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N. of rooms (Over(]ge) Accessible rooms
76,1

- @@ 358 @000

Total number rooms Total number rooms for

disabled people or for Total number rooms Mobility Blind sensory Deaf sensory
other types of disability for disabled people impairments impairments
or for other types of
disability

The results about accessibility in tourism accommodation show that

on an average of 76,1 total rooms pro-enterprise only 3,58 rooms
(average) are accessible.

In details, 3,72 rooms are accessible for mobility disabilities, 0,94 for
blind and 0,80 for deaf sensory

This Project has recéived funding from the European Union’s COSME
programme 2014-2020
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TOURISM ACCESSIBILITY: ITALIAN SME’S COMPLIANCE  [Ea188\ A%

The accessibility of the website
regards the 27,6% of total Italian

s the website designed with accommodations, however
computer accessibility requirementse 71,1% of SMEs says that it is
very important the adaptation of
services for all needs.

Oyes

Byes, certified

Wac How much is important the /

adaptation of services and the
OVery /
B Somewhat

tQurisig offere
Dlittle

2,0%

This Project has received funding from the European Union’s COSME
programme 2014-2020
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TOURISM ACCESSIBILITY: ITALIAN SME’S COMPLIANCE

Clients with special needs trend Trends of tourism

5,5%

demand with special
needs indicated by
accommodation are

B increasing increasing (58,6%) or
mStable at least in stability

ODecreasing

ODon't know phase (35,9%) /

This Project has received funding from the European Union’s COSME
programme 2014-2020
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TOURISM ACCESSIBILITY: ITALIAN SME’S COMPLIANCE

Increasing impairments

are for 56,1% of

6,1% accommodation those
@Motor impairments of food allergies, for
mVisual or hearing 21.1% those of motor

impairments

OOver 65 Impall’ments, and for /
v Bfood allergies 16,7% those of over 65.
Wother /

This Project has received funding from the European Union’s COSME
programme 2014-2020

Special needs increasing




Le opportunita in Italia del mercato del turismo balneare
accessibile a tutti

EU estimates indicate that a minimum improvement in accessibility in 18% of the
offer would lead to a + 14.7% increase in fravel in Europe for a direct turnover of
415 billion euros.

If Italy could intercept 10% of these tourist flows and considering that, actually

« cultural tourism represents 43%,

« bathing 37%,

« and mountain tourism 14% /
of total tourist presences in Italy, we can host:

> Up to 37 million trips related to Accessible Cultural tourism.

» Up to 32 million trips related Accessibel Seaside Tourism

» Up to 11 million trips related to accessibleTourism on the mountain destina

More over, with an improvement in supply, we could have the potentialfo
increase 11 million more trips and revenues of around 12 billion euros,
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Occupazione camere nelle imprese turistiche italiane per area-prodotto (%)




Accessibility is an opportunity for companies that enter in the
+ tour operating intermediation

Il turismo organizzato

T.0.che organizzanc viaggi per una clientela con necessita particadariin |talia Queta di viaggi venduti ad una elientela con necessita particolar
1% sul totale operatoril (% sul totals venduwto talia)

Fante: Osservatono Nazionale del Turismo- dati Unioncamere

Il 18,6% dei tour operators e specializzato nell'organizzazione di viaggi in ltalia per la
clientela con esigenze speciali, e complessivamente, sul totale dei pacchetti venduti verso
I'ltalia, questa clientela rappresenta il 12,1%.
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RECOMMENDATIONS FOR THE NEXT FUTURE

Spreading the concept of Accessible Hospitality for All

Promote the Training of Entrepreneurs, Stake Holders, Managers and
Personnel

Use consolidated schemes with an international vision based on the collection
of objective data

Apply the principles of Universal Design to achieve a Transparent Accessibility

C}(l)rr_lmunication that knows how to make the Guest the protagonist of the
choice

No to self-certification
No to accessibility statements
No only to respect the laws on architectural barriers




RECOMMENDATIONS FOR THE NEXT FUTURE

Working on the Destinations, in terms of

organization, rationalization and development that involves
institutions, hospitality and service tourism companies towards the
construction of new tourism products that enhance the accessibility of

the offer by focusing on holiday motivation and not on the mere usability of a /
resource.

Secondly, to create new imagery about destinations that can

stimulate tourists to vacation desires that match the various /

tourism product they intend to offer.




BLACK LIST

Trepsprent

ocs' ity (design
fof Al giving value

to HOSPITALITY
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Mirror of my desires ... - y




SHOWER TO RELAX?




WAIT AND RELAX<




@vitali_Roberto

Tasto scarico a PIEDE!!




ACCESSIBILIT
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Grazie per I'attenzione

/




