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cultural heritage and offering solution
tourist season.

£ ‘(Cohen, 1987 McGehee, 2002)
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5. GERMANY

144.000 working positions

5
— 11 billion € turnover

14.000.000 regular travelers of alternative forms B :,.’J;/w”é ;
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Age
10-19 0,4%
20—-29 6%
-  30-39 16,8%
40-49 24,7 %
50 - 59)25 6 %
60— 697720 %

57,8 %
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42,2 %\

MOTIVE FOR PARTICIPATION IN TRAVEL

Enjoy the countryside 86 %
Improving health 69 %
Getting to know the area 57 %
Joy for something different 51 % 4
Escape from everyday life s _ ;: .:"z.,49.:/£ ;;%4 .
elf knowledge D502
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NTormation( of2)
commendation of friends and acquaintances 56 %
Articles in magazines and newspapers 54 %

Internet 7S 52 %
-~= Tourist information centers 39 %

Personal experience = = Z 36 %

Destination brochures = = 8 2735 % _
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' Travel agency 7
Television - Radio
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Most important Tour.Operators

Name - Website Recommended | Employees |Year of
excursions establish
ment

www.wikinger-reisen.de 430 65 1969
www.hauserexkursionen.de 360 40 1973
www.dav-summit-club.de 160 25 1957
www.abenteuerurlaubonline.de 134 6 1999
www.studiosus.com 121 260 1954
www.schulz-aktiv-reisen.de 100 22 1990.
www.elchtours.de @ 53 5" 1992
www.fratenunte nﬁé‘g?do;m - 50 1984
www.rucksack-reisen.de; ... @ 47 19 1992
www.natours.de 44 11 1981
www.urlaubmitsinn.de 42 20 1979
www.demeter-reisen.de 28 2006
www.renatour.de 27 1994
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6. Proposed actions for Marketing .

Positioning (Positioning - Statement)

The landmarks of the Region, Olympus, Meteora, Pelion should be
mentioned among cher things.

Segmentation W
Targeting at the German market.
SWOTA

Strong points: brands, infrastructure, security, easy access®, »\;’

.

Weak points: Lack of taurist awareness;political conditions, road \n,
network condition AN\

Opportunities: The trend to increase tourism towards Greece, the
expected funding tools

Threats: Uncertainty, competitors' moves
17



 Product:
Pricing:
Place:
Promoti
Partnerships:

People:

Programmin
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Alternative Tourism
Public and Private sector
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to be continued...
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