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COORDINATOR:  Augusto Bocchini – President - Chamber of Commerce of Ancona (Italy)

SECRETARIAT: Gordana Gnesutta – Chamber of Commerce of Ancona (Italy)

The table on tourism agrees that the growth of tourism and all related activities can and must rely on the development of new strategies aimed at improving the quality of supply and promoting the particular resources of our territories, so rich in common traditions as well as unique features to be preserved.  This goal must be achieved in the framework of co-operation and integration among institutional representatives and entrepeneurs on both sides of the Adriatic and Ionian sea. In order to meet the ever-increasing tourist market demands, attention should be paid to what the territories can offer. Moreover, the market must be interpreted and understood in an innovative way to the benefit of communication and the attractiveness of the market itself.  
The table on tourism supports the need of carrying out a homogeneous tourist system able to compete at international level, thanks to the diversification and strength of its territories, cultures and services. This initiative would highlight the different traditions and historic-environmental contexts on the basis of a system logic and promote a network of services organised according to shared quality criteria and standards. 

 
In order to achieve this goal, it is imperative and indispensable to create a clear and univocal tourist identity based on the region’s unique features within which all supply and service components are to be managed, promoted and proposed according to systems and processes of integrated communication.  

It is necessary to target the activity from the start towards the implementation of policies able to enhance the tourist image of the Adriatic and Ionian area in order to create a product “spendable” at international level like other highly attractive tourist areas (Côte D’Azur, Caribbean etc.).

 
The workgroup points out the need to restore the strong identity of the whole area. This identity is expressed with the concept of the Adriatic and Ionian koinè which identifies the community of both sides and is composed of two key factors of unification: the specific maritime environment of local ecosystems and the local communities as expression of historic-cultural identities. 

 
This concept results from the rediscovery of a life quality system that proposes the Adriatic and Ionian area not only as a vacation spot, but also as a place where to establish a complete relationship with history and nature, a kind of tourism not restricted to the summer period. 

 
The various topics dealt with by the workgroup on tourism can be summed up as follows:

1. The priority is to carry out, as proposed in the final document of the previous Forum, an organisation, already mentioned as observatory on tourism of the Adriatic and Ionian area, to be denominated  Center for Tourism Co-ordination. The Center should monitor and analyse the tourism in the Adriatic and Ionian Area with reference to the different cultural, artistic, historic, religious, sport and nautical aspects with the following major goals: - survey the tourist market trends: - analyse the different tourist types so as to direct and modulate the supply according to the different group’s demands; - to map out all activities carried out in each country’s area; - to propose a common policy guideline aimed at promoting the Adriatic and Ionian macro-region as an integrated system.

2. Yachting is undoubtedly one of the strategic tourist sectors able to integrate the supply of both sides. The implementation of a network of tourist ports, the development of common strategies for the promotion of marinas can give added values for all those operating in this field, possibly leading to the constitution of the so-called “nautical districts”, as long as carried out in a structural way. This kind of tourism is also to be supported by means of appealing sport and promotional events and can be considered as a pioneer intervention for enhancing the quality of tourism.

3.  It is important to replace the “local” concept of tourism with a “wide area” concept so as to create a common image within a global approach. This should be done with the purpose of enhancing the competitiveness of the area as a whole at the same time that the unique features of each single territory are still taken into consideration. To this end it is necessary to implement a strong and consistent marketing policy based on integrated communication instruments. Before carrying out any policy is also necessary to reconcile tourism and environment, as a degraded environment notably reduces tourist attractive power, whereas an intact natural and cultural patrimony can represent a very important tourism asset. 

4. It is important to promote regular activities in the field of education addressed both to tour operators, in order to enhance the quality of services offered and spread the culture of welcome, and to the young, in order to stimulate them to establish tourist enterprises and increase their feeling of being member of an Adriatic-Ionian community. 

5. With the aim of enhancing the competitiveness of the whole area it is worth promoting the diffusion of quality marks for all the tourist sector operators, also with the purpose of increasing the importance of the wine-gastronomy, a relevant aspect of tourist promotion; in this framework the Italian chamber system is able to transfer its own experience to the cross-border chambers of commerce in order to contribute to the creation of a homogeneous system.

6. With the aim of creating integrated packages, it has been proposed the implementation of a tourist electronic database composed of data and detailed information on each region’s activities, attractions and offers, thus allowing not only great tour operators but also small agencies to create itineraries made-to-measure to each kind of tourist.

7. The intention is to encourage and strengthen the relationship with other organisations operating for the promotion, development and co-operation within the Adriatic and Ionian area (Forum of Municipalities, Uniadrion), first of all with the Secretariat, promoted by the Marche Region in the context of the Adriatic and Ionian Initiative, with the intent of increasing eligibility to European and national financing in a more incisive and co-ordinated way.

8. It is necessary to constitute a workgroup, co-ordinated by the Forum Secretariat at the Chamber of Commerce of Ancona, able to get together all those chambers of commerce willing to play an active role and propose guidelines with reference to the Center for Tourism Co-ordination and to the required policies to be carried out by the Center with the purpose of promoting the common identity and local unique features of the Adriatic an Ionian macro-region. 

The implementation of such an integrated and detailed proposal is supposed to rely on the commitment of skilled human resources and financial contributions of each of the Forum’s Chambers. The amount proposed is 10.000 €, which would allow to set up, in a short period, the project for the creation of the Center for Tourism Co-ordination in an authoritative way so as to make it eligible to European financing and to national and international banking institutions’ support. In this way, every Chamber participating in the project would show high confidence in the initiative and will to develop concrete activities in accordance to the consortium concept that is the distinctive attribute of this supranational association, which aims at increasing its activity though respecting the equal dignity of each member.  The Chambers are therefore invited to express in written their interest to the Secretariat in the period up to 60 days.

Finally, the workgroup on tourism would like to recommend the competent authorities to try to eliminate as much as possible the problems related to the issue of visas for tourists coming from the countries of the Central-Eastern Europe. These problems have been a major obstacle to the development of tourism in the Balcan region.
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