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The statements of the representatives of the Chambers of Commerce and of the other institutions present at this table underlined the necessity to study and carry out promotion and communication policies in the Adriatic and Ionian area considered as a transnational macro-region system, capable of activating and consolidating tourist flows towards the countries of the whole area, as it emerged also during the conference on transport policies and competitiveness of tourism in Europe which was held in Crete, on 5th and 6th May during the Presidency of Greece.

The plans and the promotion policies to carry out should aim to enhance the Adriatic and Ionian area as a whole, by proposing it to the European and extra-European market as a single and overall supply of a range of various and complementary resources between the different territories.

The communication policies should instead allow the strengthening of the image of territories through innovative and effective actions, diversified according to the different targets and as much as possible consistent with a common image of territory.

The table on tourism dealt with various topics which can be summed up as follows:

1. Carrying out of a tourist unitary system able to introduce itself with a strong and well-organized supply concerning territories, cultures and services and to compete at an international level. It would be a supply able to emphasize the differences, the traditions and the different historical and environmental contexts but also able to carry out an activity of common promotion, by creating a comprehensive tourist supply through the availability of resources (natural, architectural, cultural, sports) and of services.  

2. Creation of an Observatory on tourism of the Adriatic and Ionian area, by forming an organization which will represent the requirements of the different countries and will become a privileged partner of the institutions and other operators that are important in the field of tourism; the Observatory will have to monitor and analyse the tourism of the Adriatic and Ionian area from different points of view (artistical, historical, religious, sports, nautical) and will aim at identifying the strategies to carry out in order to adjust the different tourist offers and the target groups of potential consumers, by supplying a right knowledge on the evolution of the market.

3. Harmonization and co-ordination of promotion policies on tourism carried out by the different bodies (above all the Chambers of Commerce) and the local partners that face onto the Adriatic and Ionian basin, by developing in particular the activities of promotion towards a wide area (with specific reference to the far East and to America).

4. Setting up of integrated actions of the Chamber system of the different countries towards the bodies and the competent public institutions in order to harmonize the laws on tourism. 

5. Identification of common basic rules concerning the different aspects of tourist supply with particular attention to the development of a common policy on the themes of quality and safety in order to strengthen the relationships and the economic and social integration between the territories of the Adriatic and Ionian area, as well as to establish common qualitative standards.

6. Creation of a strong relationship between the Chambers of Commerce and the competent public institutions in the field of tourist promotion of the different countries (in particular the Regions), by developing synergies between the public and the private sector.

7. Opening of a constant channel of communication with the world of school in order to stimulate the young and to widen their knowledge of the environmental, historical and cultural heritage of the whole Adriatic and Ionian area. 

8. Promotion of activities in the field of education addressed to tour operators and to businesses in order to improve the quality and the structure of services as well as to develop and spread the culture of welcome.

The table on tourism will have to promote plans, to be financed through European programmes, which will pursue the above aims and which will provide for the participation of the Chambers of Commerce joining the Forum by carrying out a partnership that will respect the role, the professionalism and the requirements of everyone.

Agreed in Igoumenitsa, 16th -17th  May 2003.
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